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Operational Activity Evaluation Report 
This report evaluates the impact of Fife Centre for Equalities (FCE) Operational 

Engagement Activities for the financial year April 2020 – March 2021.  
 

The overall aim of the operational activity evaluation will be split into sections that reflect the 

activity as set out in the Service Level agreement with Fife Council and will include three 

key sections. 

 

 

Section One: Equality Collective and engagement activity 
These activities aim to bring together individuals from all protected characteristics and help 

gain an understanding of the needs of the “easy-to-ignore groups”.  

 

Outputs 

• Weekly “Coffee and Chat” sessions with members of the Equality Collective to 

provide support and advice, information and updates as well as an opportunity for 

isolated members to get involved with the Collective’s activities.  

 

• The group’s membership increased to 336 during the lockdown. 

 

• 264 active members took part in the book club, attended online music events, 

information sessions, FCE kindness schemes as well as joining the Coffee and Chat 

sessions. 

 

• 8 equality / fife-based quizzes were created throughout lockdown that received 520 

responses. 

 

 

Section Two: FCE Digital Communications 
This section analyses who we are reaching, the areas of Fife that we are covering, 

identifying the gaps in our demographics and what we can improve on when 

communicating with people Communications has been broken down into 3 different key 

areas: 

• Website: Including our online calendars, resources and materials as well as systems.  

• Social Media: What we are reporting on, what organisations we have engaged with 

and who we are reaching.  

• Email Communications: The effectiveness of our newsletters, as well as traditional 

Medias such as the press, radio, television etc. 
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Outputs 

• The FCE website was viewed 19,175 times by 11,604 unique visitors. 

• We currently have 1,100 likes on Facebook, with 581 followers on the FCE_Team 

Twitter. Across our social media pages we reached over 200,000 people last year. 

• We have 1274 readers subscribed to our email communications where we publish 

weekly and monthly news updates, campaigns and our own work. 

• We launched 8 social media campaigns for our projects, consultations and 

schemes. 

 

Section Three: Diversity Week 2020 
Diversity Week Fife is a week-long celebration of the vibrancy and diversity of the people of 

Fife. It is coordinated by Fife Centre for Equalities and has been running annually since 

2015. Each year we have a theme, with events and activities tailored to this theme, this 

year's theme is "Count me in".  

 

Outputs 

• Diversity Week Fife 2020 was our first online-only Diversity Week. We held 13 

events across 7 days. The theme for this year was "Count Me In", focused on 

bringing people together after the first set of lockdown restrictions. 

 

• In the run-up to Diversity Week, on the Facebook page, we noticed a 179% 

increase in page likes, a 626% increase in post engagements as well as a 5440% 

increase in video views.  

 

• We invited 5 community groups and organisations to talk about the work they 

do and raise awareness of their services in our "Let's Chat" sessions. These 

proved very popular, resulting in us broadcasting 2 series of our "Let's Keep 

Chatting" podcast.   
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Executive Summary 
 
As a result of the COVID 19 Pandemic, Fife Centre for Equalities (FCE) has had to adapt 

the way it operated as an organisation almost overnight. This evaluation report will reflect 

the ways in which we adapted and what we have learned as we responded to an ever-

changing environment and moved away from traditional practices of meeting individuals 

and groups in person. We have developed more creative methods of communication and 

service delivery to make sure that we reached people who could have been easily 

overlooked or excluded as operations moved online. 

 

• During this unprecedented time, we were able to extend our reach mainly though our 

social media platforms, increase our membership for example the Equality 

Collective increased its membership from 76 to 336 during lockdown. 

 

• In order to avoid excluding people who found this move online daunting and 

challenging, we made good use of mobile phones and reached out to individuals and 

offered support as requested. 

 

• As we move away from the restrictions COVID imposed on us we will cautiously 

move towards hosting face to face events, making sure we adhere strictly to 

guidelines. 

 

• We have learned how to make best use of various training, meeting and social 

platforms, which we will continue to build upon so we can keep extending our reach 

and provide different ways people can engage with us. 

 

• Our website and social media communications have continued to grow throughout 

the pandemic and we aim to further improve the quality of our content and provide 

up-to-date news on our projects, consultations, training, schemes and more. 
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Equality Collective (EC) 
This year we have been unable to host our events and get togethers as normal as the 

restrictions brought about by the pandemic meant we had to move all EC activities online.  

 

Membership 
Since we still have our current membership of 321 who receive our monthly and weekly e- 

bulletins. This has remained consistent throughout the year. 

 

In April 2020 we created an EC Facebook page and its membership has grown from 0 to 

336 members. 

  

 
 

Out of those members, 264 have been active members and participated in the book club, 

attending online music events, information sessions as well as joining in Coffee and Chat 

sessions and participating in FCE kindness schemes. 
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Posts: the advantage of moving all our activities online meant we extended our reach and 

interactions with members. There were 599 Facebook posts 824 comments 1458 reactions 

We also checked in on Collective members daily using Facebook messenger or via mobile 

phone. Members with learning difficulties found having alternative methods of 

communication useful and we continue to interact in ways that that with suit individual 

members  
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Music Sessions 
We hosted a series of live performances to engage with members and providing support to 

local musicians and acts. 
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Coffee and Chat Sessions 
We covered a lot of topics this year. 

 

As part of Gypsy Traveller month Samantha led the Coffee and Chat looking at racism 

against the Gypsy Traveller Community.  Samantha is a student at Fife College and lives in 

her own house but has spent her time reclaiming her heritage as a Gypsy Traveller. 

 

Attendees 7 

Points raised: 

• Samantha is not recognised as a voice of Gypsy Travellers because she has lived in 

“brick housing” and a lot of people in prominent positions do not value her input 

because of this. 

• In Scotland there needs to be better engagement with the community and not in a 

piecemeal way, the engagement needs to be consistent and sustainable.  

• There are many fears from the GT community due discrimination and stereotyping of 

them as thieves, liars and lawless by communities – encouraged to report any form 

of poor treatment to FCE.  

• There is a lack of understanding regarding the history of GT and the fact they are 

one of the oldest indigenous populations of Scotland. 

• There is not enough flexibility to allow GT to access local services, mainly for the 

more transient population. 

• GT fear local services including social work and this is historical. In the 50’s children 

of GT were taken into care and separated from their parents and siblings and not 

allowed contact. This has created a distrust between individuals and service 

providers, which is apparent today. 

• Being a GT used to be a capital offence and some were hanged because of their 

lifestyle. 

• There is a lack of understanding regarding the diversity within the GT communities. 

• Local travellers lack information regarding service provision or where they can get 

help and support if they are treated differently because of who they are. FCE as an 

option in Fife promoted. 

 



Page 9 of 34 
 

Michelle and Tish, representatives of Transgender Fife talked about the challenges of being 

part of the Transgender Community and the group discussed ideas for the way forward.  

  

Attendees 6  

Points raised:  

• Trans group in Fife different from others as they are not used as a spectacle for 

Trans community in local areas, they are a confidential social group.  

• A lot of challenges in the workplace for Trans i.e. attitudes from managers and 

colleagues, transwomen given male uniforms despite requesting female attire.  

• One of the trans group started work as a male and transitioned while working. After 

transitioning her treatment was different from managers and colleagues e.g. 

colleagues made comments that they preferred it when she was a man, managers 

began to give unachievable deadlines and unreasonable tasks which led to the 

individual leaving her job.  

• To get any changes to happen organisations and companies don’t do anything 

unless the individual takes action – this needs to change.  

• Service providers insist on using “dead names” unless the individual is registered in 

their own name.   

• Some GP practices respect and use the names given by the individual, even if 

records use “dead names”. Some practices will only use name on records despite 

being corrected.  

• Challenge of using public services where frontline workers do not respect the 

individuals identity despite them being corrected and asked to use correct pronoun 

e.g. trans woman on bus, driver addressed her as he and when the individual asked 

him to use the she pronoun they said they would use what they thought was right 

and he would address her as a he and was very public about his opinion.  

• Issue with trans people identified by their gender, where CIS people identified 

through their job, marital status etc.  

• Big challenge with service providers having the right policies etc in place and being 

accountable to ensure these are adhered to by individual staff members and the 

companies/organisations. There is a disconnect from policy, training and practice.  

• Society dictates how trans people are treated or seen in the community.  

• Community safety – individuals have been physically assaulted in Kirkcaldy High 

Street, verbally abused on public transport, individual on public transported or using 

public services left isolated as people avoided being beside them.  
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• Younger trans need to be involved in part of educating others and reflect the 

changes that have happened.  

• Good practice needs to be shared and highlighted.  

• Need to do more awareness sessions with SP and the public.  

• Need to move training on to values/attitudes and perceptions so individuals can be 

educated and that goes for all marginalised groups.  

• Trans people also need to do thing for themselves i.e. when registering for health 

and social care services do not register using “dead name” its an easy process.  

• People need to get over their fear of saying the wrong thing but have the confidence 

to ask someone how they would like to be addressed and respect that.  

• Training in partnership with communities and service providers around attitudes, 

values and how to treat each other should be considered and developed. This could 

be delivered online during this pandemic but can then move to face to face, with an 

award scheme so people can value the training and evidence their progress to being 

inclusive.  

• Promoted Diff paths, Equality Pathfinders and other FCE activities i.e. training via 

SWAY or other online platforms but the training should be developed in 

collaboration.  

• We put a lot into training and educating the general population and wish that they 

would just ask the customer or patient what their preferences are. This tends not to 

happen. As a suggestion would a simple card, which for arguments we will call a " 

preferences card" be made available for use at receptions of doctors’ surgeries, 

opticians, libraries etc. The customer could then mark their preferences on the card 

and include this with any paperwork they already have. As for the receptionist...they 

will ensure cards are available for use. The benefit of this system is that it will bring 

the action of asking and thinking about pronouns and gender names into the open 

and normalise this very simple and unachievable part of supporting our community. 

We could discuss this further. 

 

Attended by 8 people who spent time with Eilish refining their understanding of the English 

language. 
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Hate Crime Information Sessions 

Traditionally we would be venturing out across the region hosting a series of information 

sessions about the Hate Crime legislation for individuals with protected characteristics. Due 

to COVID restrictions we have developed an online training session on SWAY that we 

launched in August 2020. This made it a resource that anyone could access and complete 

in their own time to date the training has been accessed 719 times. We have sent out 6 

certificates to those who had completed all elements of the training.  We continue to 

regularly promote the training, but we need to increase uptake and completion rates.  

 

Equality Act information sessions for individuals with protected characteristics 

This year we have been unable to deliver these sessions due to COVID restrictions as 

engagement with groups with protected characteristics proved extremely challenging for a 

variety of reasons e.g digital exclusion, digital poverty.  As an organization we are 

accessible in many ways and we do and have responded to requests from individuals 

regarding their rights under the Equality Act. We are keen to restart this area of activity 

once the pandemic restrictions allow. 

 
 

FCE Digital Communications  
 

The 2020-21 year was unlike any other for all organisations across Scotland, at Fife Centre 

for Equalities we have had to adapt our whole communications approach to ensure that we 

are reaching our service users with important information relating to restrictions, vaccines, 

community support as well as our own services, schemes and events.  

 

This took on many forms, from social media campaigns to one-off mailshots, we tried to 

keep all of our service users as up-to-date as possible, as well as trying to relieve some of 

the stress caused by the pandemic and lockdown with competitions, events and more. 

 

The purpose of this report is an evaluation of all our current methods of communication, 

analysing who we are reaching, the areas of Fife that we are covering, the gaps in our 

demographics and what we can improve on when communicating with people. 

 

For this report, we have separated it into 3 different key areas, examining; 

• Website: Including our online calendars, resources and materials as well as 

systems.  

• Social Media: What we are reporting on, what organisations we have engaged 

with and who we are reaching. 

• Email Communications: The effectiveness of our newsletters, as well as 

traditional Medias such as the press, radio, television etc.  

 

https://sway.office.com/uCQsHJ8m5SsncpNf
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Each of these segments will cover our overall statistics and demographics for the year, as 

well as the effectiveness of each of these methods. We will also look at what we have 

improved on and identify areas that require further work in the 2021-22 year. We will then 

make recommendations on how we can improve this.  

 

Website 
 

Overview 
Our website has continued to grow throughout the pandemic, with 

19,175 views and 11,604 visitors in total. Thanks to search 

engine optimisation (SEO), search engines remained our biggest 

referrers for visitors, contributing to 7,029 views on our website. 

This is followed by Facebook at 1,661 and Twitter with 408.  

 

The most popular content on our website includes: 

• Home Page / About Us 

• COVID-19 Info 

• What are the protected characteristics?  

• Minority Ethnic 60+ Project. 

• Fife Equality Statistics 

• EUSS Support 

 

Some of the most popular search terms for visitors of our website were:  

• Protected Characteristics 

• Fife Centre for Equalities 

• EU referrals 

 

Demographics 
Below is a quick sample of who visits our websites, we are currently using Google Analytics 

to record the demographics, which records those who accept cookies. In comparison to the 

2019-20 evaluation, we have a much more even balance across ages, with a huge rise in 
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the 18-24 category. Similarly to previous years, our website has a higher percentage of 

female visitors, however this year we have noticed a 15% increase in male visitors. 

 

As expected, the majority of our users visit our website from within Fife, Dunfermline, 

Kirkcaldy and Glenrothes are the most popular locations. 
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New layout, projects portal 
 

As part of our annual website refresh, we wanted to make our website easy to navigate and 

have all of our projects front and centre. We created the FCE Projects Portal so that visitors 

had an easy, all-in-one location to access all the latest updates, reports, online resources 

and more.  
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Higher number of returning visitors 
One of the key points from our 2019-2020 evaluation report was ensuring that we reduced 

the bounce rate for visitors, and encouraged service users to revisit our webpage for more 

information. By updating the menus of our website, making page titles more succinct and 

making our content available via linking across pages – we have managed to reduce the 

bounce rate for the website, as well as increase the ratio of new to returning visitors. 

 

 

 

Staying up to date with news 
In response to the pandemic and 

lockdown at the beginning of 2020, 

we created an online resource page 

that we regularly updated with the 

latest local and national government 

updates, as well as information from 

NHS Scotland, Fife Council, 

partner’s organisations and more. 

On this page we also featured a 

range of accessible and translated 

information so that as many people 

as possible can access advice and 

guidance. This proved to be one of 

our most popular pages, with 1,941 

visitors. 
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Recommendations 
 

Improve website navigations / accessibility tools. 

 

Every year we update the theme of our website, aiming to improve the layout, streamline 

the content and make sure that it is easy to access. This is something that we are always 

looking to improve, a big part of that being the accessibility of our website. One of the 

aspects that we need to improve is the ability to navigate the website using screen readers. 

 

 

Social Media  
 

Overview 
Our social media accounts are used to promote our services, projects, schemes and 

partner’s events. In 2020-21, our social media was used as our main source for sharing 

information relating to the lockdown restrictions, government news, vaccine updates and 

more.  

 

Our Equality Collective and Fife Women’s Tent groups were used to engage with people 

from all over Fife, whether it was just for a quick cuppa and a chat or for live music and 

even competitions.  

 

This resulted in our biggest growths yet for both the Fife Centre for Equalities Facebook 

page and the FCE_Team Twitter account. Our Facebook page is currently sitting at just 

over 1,100 likes, with the Twitter account at 596 followers. In terms of reach, our Twitter 

account reached 174,400 people last year, with our Facebook posts averaging around 431 

people reached per post. 
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Demographics  
Our demographics have stayed consistent with previous evaluation reports in terms of 

Facebook likes / followers, unfortunately since the last report Twitter has removed the 

option to view the demographics of users. From what we can see, many of our service 

users on social media are women, with the 35-44 age range being the most active.  

 

 
As expected, most of our followers are central Fife-based, similarly to the website members 

are mostly from Dunfermline, Kirkcaldy and Glenrothes.  

 

We have found that our followers are most active during the day, from 11:00 to 15:00. In 

terms of the types of posts that work best, posts with photos, videos or links perform better. 
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Engaging with Partner Organisations 
 

In the 2019-20 evaluation report, we noted that engaging with partners’ organisations 

allowed us to reach more people quickly, making them aware of crucial information as well 

as project updates, consultations etc. A prime example of this is the Fife Council Equality 

Outcomes 2021-25 consultation, members of our team got in touch with all of our partners 

to help get the message out, resulting in one of our most successful consultations yet.   
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Campaigns and Awareness Raising  
 

2020-21 was a year unlike any other in recent history, for many the pandemic exacerbated 

many existing inequalities and created a wide range of different barriers. Fife Centre for 

Equalities created a variety of campaigns to not only raise awareness of issues but to 

provide support, advice and guidance for anyone struggling. For each campaign we created 

a range of different post styles, templates, graphics and more as part of the media packs. 

These campaigns proved very successful and resulted in our highest levels of engagement 

on social media yet.  

 

Please find the range of campaigns below:  

 

Fife Council Equality Outcomes 2021-2025 Consultation  

• We shared the consultation as widely as possible through our networks, creating 

personal invitations to organisations, groups and individuals as well as promotion 

via our general newsletters and social media accounts. As part of the social media 

promotion, we created 2 versions of the poster that included male and female 

voiceovers. This approach worked well with our service users and the general 

public, resulting in us reaching 19,184 people on social media over a 2-week period 

and receiving 276 responses to the consultation. 

 

Anti-racism campaign June 2020 

• 9 videos were submitted in total, being viewed via our Facebook and Twitter 2961 

times. We reached 9,688 people, with 585 engagements as well as 54 shares 
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and 5 comments. The accompanying blog post was viewed 92 times, with Nina’s 

personal reflective blog being viewed 103 times. The videos have been uploaded 

to our YouTube channel – where they have been viewed 94 times.   

 

COVID-19 Updates and info 

• On top of the Equality News Updates, we have been releasing information 

regarding the current COVID-19 Outbreak to support people, as well as 

promoting our campaign to increase hate incident reporting. To date we have 

reached around 126,021 people via social media, which has resulted in 7,877 

people accessing COVID-19 related information, translated materials, 

educational resources and the new Hate Incident reporting campaign. 

 

Minority Ethnic 60+ Food Parcel support  

• Last Autumn we were out and about delivering culturally sensitive food parcels 

for our Minority Ethnic 60+ Project members. As part of this we shared photos of 

the parcels, members of staff and service users to show the human side of the 

project. These posts were hugely successful on our Facebook page, reaching 

around 59,500 people on Facebook alone. 

 

FCE quizzes / Beat the Lockdown activities 

• FCE staff team have designed different quizzes to keep members entertained.  8 

quizzes were distributed and 520 responses to the quizzes. The quizzes have 

been accessed 376 times on our website.  

 

EU Settlement Scheme Support 

• FCE continues to refer people who need support with EU Settlement Application.  

To date, 19 referrals have been made. In total, we have reached 25,527 people 

in regards to the EUSS – with 489 of these accessing materials and resources on 

our website. 

 

Connecting Scotland – Digital Device Scheme  

• At the start of 2021, we supported low-income families across Fife as part of the 

Connecting Scotland programme. We posted shout-outs, as well as individual 

messages to service users and members of our Facebook groups to ensure that 

people were aware of the support available and to apply ASAP. This resulted in 

us reaching 5,831 people across our groups and distributing 25 digital 

devices. 

 

Kindness Schemes  

• 325 members of Equality Collective, Fife Women’s Tent and Minority Ethnic 

Older People Project benefited from Go Out with Family Scheme. 

• 186 members of Different Paths, Equality Collective, Fife Women’s Tent and 

Minority Ethnic Older People Project benefited from Festive Kindness Scheme 
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Replaced Equality News Updates with scheduled posts regarding our work: 

In previous years, our most consistent piece of social media content was our daily Equality 

News Updates. By moving the focus from news-based posts to updates on our own 

services, project updates and more we have noticed an increase of sign-ups, better reach, 

engagement with posts and likes / followers. 

 

Recommendations  
 

Further variety of media, videos, animation etc.:   

One thing that we are aware of and looking to improve for the future is the variety of content 

that we push via our social media platforms. Currently our content is mostly photos, videos 

and links. We are hoping to expand on this via different forms of media such as animation.  

 

Engage with our groups better for the future: 

The lockdown during 2020 gave us an opportunity to engage with our users a lot more via 

social media, we held coffee and chat sessions, book clubs, video competitions and more. 

Now that we are moving out of restrictions and into the “new normal”, we have to ensure 

that we continue to maintain those levels of engagement with our current members, whilst 

still reaching out to new members, encouraging people to join our pre-existing networks.  

 
 

Email Communications 
 

Overview 
Our email communications was another one of the tools we used throughout the pandemic 

to make our service users as up-to-date as possible on current restrictions, what to do 

when self-isolating, vaccine appointment assistance and more. We currently have 1274 

subscribers across our newsletters, which are broken down into: 

 

• Consultations: 171 

• Diversity Week Fife: 312 

• Equalities Monthly: 564 

• Equalities Weekly: 454 

• Equality Collective: 325 

• Equality Pathfinders: 236 

• Fife Women’s Tent: 159 

• Training and Workshops: 272 

 

Since January we have introduced a new email service, the Equality News Digest. 

Replacing the daily Equality News Updates on our website and social media, this is a 

weekly round-up of all the local equality headlines sent out to our subscribers. 
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Due to send limits within Mailchimp, in April we moved the news digest to the Sender.net 

service. We have created new sign-up forms and mirrored Mailchimp’s contact 

management to ensure easy edits and updates.  

 

Similarly to previous evaluations, Mailchimp’s insights are fairly limited. This year we 

noticed a large increase in users accessing our communications via mobile, this could be 

due to working from home / the lockdown.  

 

Based on our reader’s IP addresses, Mailchimp shows us that Glenrothes and Kirkcaldy are 

the most popular Fife-based locations for our subscribers.  

 

In terms of engagement, our email communications continue to sit around the industry 

averages, with 18% open rates and around 2% click rates. (Please note Mailchimp does not 

provide a full-year summary.) 
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Better Online Sign-ups 
 

As part of our annual website 

refresh, we created a new 

online sign-up form for our 

email communications. This 

form was created by Hustle 

and is a lot more aesthetically 

pleasing than the standard 

form generated by Mailchimp, 

it also takes less time to fill 

out, encouraging more 

subscribers to get involved. 

Generally, the majority of our 

subscribers have come from our in-person events and workshops. Due to the lockdown we 

have noticed a huge rise in our online subscriptions, with 67% of these coming from the 

sign-up form.  
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Equality News Digest 
 

At the start of 2021, we updated our daily 

Equality News Updates to the “Equality 

News Digest”. This is a weekly round-up 

of all the latest equality news both locally 

and nationally. So far the Digest has been 

successful, matching the open / click rates 

of our other publications. We have also 

noticed more partners submitting their 

news, upcoming events and campaigns to 

include as part of the news.  

 

 

 

 

Recommendations  
 

Better use of preferred method of contact:  

Whilst we have improved on a number of fronts in comparison to our 2019-20 Evaluation 

Report. One of the items that we still need to work on is utilising our alternative 

communications methods. We currently have 32 members subscribed to us with text as 

their primary form of communication. We need to ensure that we are consistently engaging 

with our subscribers using their preferred methods of contact. 
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Diversity Week 2020 
 

Diversity Week Fife is a week-long celebration of the vibrancy and diversity of the people of 

Fife. It is coordinated by Fife Centre for Equalities and has been running annually since 

2015. Each year we have a theme, with events and activities tailored to this theme, this 

year's theme was "Count me in". As with the rest of our front facing activities, we were 

forced to move all of our activities online due to COVID restrictions. This meant we had to 

miss out on your favourite Annual Gathering when we get to celebrate our achievements 

and progress, as well as hosting our annual conference.  

 

We got creative this year and launched our very first online Diversity Week Fife. The theme 

was “Count Me In” and looked at coming together after the first set of lockdown restrictions 

were eased.  In total we had 13 online sessions, featuring a range of different acts and 

performers. This year’s Diversity Week Fife also launched our series of podcasts with 

organisations from across Fife, “Let’s Keep Chatting”. The events were streamed live on the 

Diversity Week Fife Facebook page using Live Webinar, they were then uploaded to the 

FCE YouTube channel.  

 

The acts and events online meant we were able to extend our reach to 19,971 people 

across our social media pages and newsletters, 2,412 people engaged in the posts and the 

Diversity Week Fife page received 62 new likes. In the run up to Diversity Week, the 

Facebook page received the following increases:  

 

• Page views – 598, up 171% 

• Page likes – 53, up 179% 

• Posts reached – 16 192, up 263% 

• Post engagements – 1.496, up 626% 

• Videos – 2604, up 5440% 

• Page followers – 60, up 216% 
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Diversity Week Fife 2020 Line up 
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Monday  
 

To kick start Diversity Week 2020, we hosted “Meet the FCE Team”! This was a short 

session that talked a bit more about what Fife Centre for Equalities does, the range of 

services it offers as well as answering any questions from the audience.  

 

 

For the stats:  

• 210 people reached 

• 22 engagements 

• 1 shares 

• 95 views 

 

Our first performers for the week 

were Ginger Fruits! They started 

the week off right with a relaxing 

live session. 

 

 

For the stats:  

• 1,357 people reached 

• 51 engagements 

• 2 comments 

• 6 shares 
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Tuesday 
 

On Day 2 we hosted the very first Let’s Chat session! To start of the series, we chatted to 

Leslie Community Pantry about the work they have been doing during the pandemic and 

the route they will be taking for the future, also answering any questions audience members 

had. 

 

For the stats:  

 

• 185 reached 

• 46 engagements 

• 2 comments 

• 1 share 

• 111 views 

 

On Tuesday we had another live session, this time 

we were excited to host Sandy Brechin on the 

accordion, getting us ready for a jig over lunchtime.  

 

For the stats:  

 

• 1,216 people reached 

• 119 engagements 

• 23 comments 

• 8 shares 

• 469 views 
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Wednesday 
 

For our second Let’s Chat session we were joined by Brian of BRAG Enterprises, Brian 

gave us a great insight into the different services that BRAG offer, how they have had to 

adapt to lockdown and their upcoming work.  

 

For the stats:  

 

• 84 reached 

• 3 engagements 

• 25 views 

 

A regular performer on our Diversity Week Fife events and 

Facebook page, on Wednesday we welcomed Jaxon to the 

stage! Keeping us entertained and ready for the rest of the 

week. 

 

For the stats:  

  

• 2,765 reach 

• 709 engagements 

• 55 comments 

• 10 shares 

• 1200 views 
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Thursday  
Our third Let’s Chat session was with a group that started up during the lockdown. We 

spoke to Sarah from SHIELD West Fife about why she started the group, what sort of 

activities and support they have been offering and answering any of the audience’s 

questions. 

 

For the stats:  

 

• 1,628 reached 

• 49 engagements 

• 7 comments  

• 3 shares 

• 902 views 

 

Eilidh Hutchinson kept the Diversity Week momentum going with an exciting live 

performance on Thursday.   

 

For the stats:  

 

• 84 reached 

• 21 engagements  

• 1 share 

• 46 views 
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Friday 
 

On Friday we were joined by Fife College for a wee blether, looking at how the College has 

had to adapt to the lockdown, how the online learning is working as well as an insight into 

the Students Association! 

 

For the stats:  

 

• 56 reached 

• 10 engagements 

• 1 comment 

• 1 share 

• 39 views 

 

 

Another regular on our Diversity Week Fife page and Burns Night celebrations, Dean 

Saunders got everyone in that Friday feeling, playing all your favourite tunes on the pipes. 

 

For the stats:  

 

• 1,103 reached 

• 241 engagements 

• 26 comments 

• 7 shares 

• 505 views 
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Saturday 
 

Kicking off the weekend was the Fife Interfaith Group! Some of the members joined us for 

some insightful discussions on the different faiths that they are comprised of and the work 

that they do within communities.  

 

For the stats:  

 

• 62 reached 

• 17 engagements 

• 1 comment 

• 31 views 

 

Nat Bee kept us entertained with an intimate acoustic set, performing a wide variety of 

songs for your listening pleasure! 

 

For the stats: 

  

• 218 reached 

• 108 engagements 

• 28 comments 

• 3 shares 

• 138 views 
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Sunday 
 

For this year’s Diversity Week Fife finale, we welcomed Demi McMahon! Demi rounded off 

the performances for the week perfectly with a live extravaganza.  

 

For the stats: 

 

• 136 reached 

• 34 engagements 

• 29 comments 

• 86 views 

 

 

 

 

 

 

 

Following on from Demi’s performance, our Chief Executive, Nina Munday, closed 

Diversity Week Fife 2021 with a huge thank you to all the performers, organisations, 

audience members and the staff team that helped make Diversity Week happen!  

 

For the stats:  

• 77 reached 

• 41 engagements 

• 54 views 
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Further Information 
More information about the Equality Collective or other FCE’s projects, please contact Fife 

Centre for Equalities by email info@centreforequalities.org.uk, telephone 01592 645 310 or 

text 07800 005834. 

 

Fife Centre for Equalities aims to build a collective voice 

to champion equality, diversity, inclusion and social 

justice across Fife and beyond. 

 
Creative Commons License 

 

This publication is released on a Creative Commons Attribution – Non-Commercial 4.0 

International License. Feel free to share it, adapt or modify it for non-commercial use, 

please refer to Fife Centre for Equalities as the original source. 

 

If you would like to contribute or have suggestions for future changes/ additions, please do 

not hesitate to contact us – our publications are continually updated with new and revised 

information. 

 

 

 

 
 

 

www.centreforequalities.org.uk 
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Fife Centre for Equalities is a Company Limited by Guarantee, registered in Scotland No. 

536028 and registered Scottish Charity No. SC046683 
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